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As part of a Palo Alto family's home renovation, they 
updated their yard, making the backyard fireplace 
double-sided, redoing an outdoor kitchen, and 
adding an ADU (accessory dwelling unit). Photo by  
Veronica Weber.
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Window fashions that have  
every style covered.

Ask us about:

•  
•  
•  
•  

Rebarts Interiors LLC

650-508-8518

Alustra® Duette® honeycomb shades

Designer Banded ShadesSilhouette® window shadings

©2019 Hunter Douglas. All rights reserved. All trademarks used herein are the property of Hunter Douglas or their respective owners.10908425

50-508-8518

©2019 Hunter Dougl

Menlo Park 

GRAND  

OPENING 

SPECIAL! 

Receive a Complimentary Design 

Consultation PLUS 20% Off. 

Becky San Diego, Bart San Diego III, 
Alexandra San Diego and Bailey
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H O M E  D E S I G N

A warm take 
on a Craftsman 
remodel
Shingles, river rock,  
stained glass give new life  
to 100-year-old home

BY CAROL BLITZER

PHOTOS BY VERONICA WEBER
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S
umita Vasudeva and Scott 

Fulton were not the least bit 

daunted in taking on a major 

remodel of the nearly 100-year-

old Crescent Park home they 

purchased in 2016.

After all, they’d done this 

four times before.

The house was close to what 

they wanted for their family of 

five, but they could use more 

space for their three growing 

children as well as for visiting 

relatives, Fulton said.

So, they consulted with Palo 

Alto architect Peter Baltay 

on how to add a couple of 

bedrooms upstairs and how to 

maximize use of the core of 

their home: an existing kitchen/

great room — all while honor-

ing the Craftsman roots of the 

home.

Today, that kitchen has all 

the bells and whistles needed 

by their family. Along one long 

wall stretches a lengthy coun-

ter topped by gold Macaubas 

quartzite. Teak cabinets extend 

to the ceiling (with useful items 

below the counter and major 

storage above). A dishwasher 

and refrigerator are fronted by 

teak and blend right in.

“I cook frequently so it’s 

not like anything is not used,” 

Vasudeva said, pointing to the 

big Wolf cooktop (with its grill, 

griddle and four burners). “All 

that has paid off.”

A big discussion centered on 

colors.

“The original idea was to 

keep it neutral,” Vasudeva said, 

but she was attracted to the 

warmer, golden tones of the 

quartzite and the soft, golden 

tones of the backsplash tile.

Craftsman details include the 

hammered copper farmer’s sink 

with bronze Waterman faucets, 

stained-glass cabinet fronts and 

pendant lighting, and river rock 

around the fireplace. The f loor-

ing is a warm, honey-toned oak, 

trimmed with a double line of 

darker wood that outlines the 

central island.

(continued on page 8)

Above: Sumita Vasudeva and Scott Fulton worked with architect Peter Baltay to expand their Craftsman home, adding two upstairs bedrooms and renovating two bathrooms 
and the kitchen/great room. Below: One of Vasudeva's favorite additions is an area built into a bay window, where the family dines every night. Left: Updates to the kitchen/
great room include teak cabinets, a Wolf stove and a large island that serves as a workspace, table and storage.  

H O M E  D E S I G N
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A bar area, with built-in coffee 

maker and a second hammered 

copper sink, parallels the main 

kitchen cabinetry. The side of the 

cabinet facing the dining table 

offers easy access to dish and tray 

storage.

The huge butcher-block-topped 

island in the center serves as a 

workspace, a table (with three 

stools tucked under), storage area 

with drawers on one side and 

shelving on another, and space to 

house the microwave and steam 

oven.

“The steam oven is our new 

discovery,” Vasudeva said. “It’s 

something we use a lot. There are 

so many vegetarian dishes you can 

steam these days,” Fulton added.

Favorite parts of the redesign for 

Vasudeva include the two sitting 

H O M E  D E S I G N

Top: After the initial remodel, Vasudeva and Fulton added an ADU (accessory dwelling unit) in the backyard. Details such as stained glass cabinet fronts, bronze faucets 
and hammered copper sinks honor the home's Craftsman roots as shown below. 

(continued from page 7)

(continued on page 10)
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www.hometechconstruction.com

 

CREATING YOUR DREAM HOME IN REAL LIFE 
WITH OUR DESIGN & BUILD TEAM
HomeTech is dedicated to providing clients with high-quality full-service remodeling and design. We have 
a talented and experienced team of professional designers, architects and contractors, all under one roof. 
From start to finish, HomeTech takes care of all the details, keeping your budget, needs and lifestyle in 
mind without sacrificing your personal taste and satisfaction.

KITCHEN, BATHROOM, AND WHOLE HOUSE REMODELING
Our Design & Build team offers creative solutions for updating and modernizing your kitchen, designing 
your dream bathroom, or even completing a whole-house renovation. No matter what your budget may 
be, we will work with you to be sure your wants and needs are never compromised.

HEART OF
THE HOME
KITCHENS | BATHROOMS | ADDITIONS | REMODELS 

Ready to transform your house  into your dream home? 

Schedule a free in-home consultation with HomeTech by calling 
(408) 542-0833. We offer 100% financing (OAC). 

Let’s work together to create your dream home in real life.
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areas, one around the fireplace 

(which was moved from the oppo-

site side of the room), the other 

in a bay window with a built-in 

banquette where the family dines 

nightly. Just outside that window 

is Vasudeva’s home office, adapted 

from the pool cabana.

Plenty of light pours into the 

great room now that they replaced 

the back door with a wall of French 

doors/windows leading outside to 

the pool. They didn’t change the 

pool itself, but did make the fire-

place open on two sides, with one 

side facing an eating area and the 

other a sitting area. The outdoor 

kitchen was remodeled as well.

A year after they completed 

their remodel, they decided to 

add an ADU (accessory dwelling 

unit) that complements the main 

house’s Craftsman exterior.

Upstairs they knew they wanted 

to add two bedrooms, but they 

hesitated about remodeling the 

master bathroom. Ultimately, they 

decided to redo both bathrooms, 

using a hexagonal tile inset in the 

children’s bathroom.

For the master bathroom, 

they chose what Vasudeva calls 

a “transitional” style — neither 

traditional nor modern — with a 

Victoria+Albert free-standing tub 

and two countertop basins. The 

f looring, as well as the interior of 

glass-fronted shower and counter-

top, is Stellar white honed marble, 

and the cabinets are knotty alder. 

Accent tiles are sage Sonoma Tile 

Plantation.

Thinking back on the other 

remodels the family has gone 

through, Vasudeva said they’ve 

learned a lot from each house. 

Each had a different style, 

including French Colonial and 

Mediterranean. “We wanted to 

retain the architecture,” she said, 

even tying in the exterior and 

landscaping, using shingles and 

pillars with river rock at the front 

of the house.

They not only wanted to empha-

size the Craftsman roots of the 

home, they wanted it to be cozy. 

“Peter reminded us to not do too 

much, keep the lines clear, keep 

the spaces,” she said. H+G

Freelance writer  
Carol Blitzer can be emailed at  

carolgblitzer@gmail.com.

RESOURCES
Design/Build: Peter Baltay, 
TOPOS Architects, Palo Alto, 
650-327-7573,  
toposarchitects.com

Glass: Legacy Glass, Menlo Park,  
650-714-9750, legacyglass.com

Tile: Da Vinci Marble,  
San Carlos, 650-595-2500, 
davincimarble.com

Goal of project: Add more 
bedroom space for children, 
improve use of kitchen/great 
room area

Year house built: 1918

Size of home, lot: Added 500 sf 
to 3,100-sf house (was 3 BR, 3 
BA; now 5 BR, 4 BA) on 11,000-
sf lot

Time to complete: 18 months for 
main house; added ADU cottage 
one year later

Budget: More than $1.5 million

(continued from page 8)

Above: The renovated master bathroom includes a free-standing tub, countertop basins and honed marble flooring, countertops 
and shower interior. Top: The children's bathroom features a hexagonal tile pattern inset in the floor and a matching accent in 
the shower.

H O M E  D E S I G N
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SHOPHARBORSIDE.COM

OAKLAND
1840 Embarcadero

SAN JOSE
1365 North 10 St.

LIC# A10-17-0000041, A10-17-0000023

Order online today.  
We offer in-store  

pick up or delivery  
for your convenience. 

VISIT US IN PERSON,  
OR ORDER ONLINE  

FOR PICK UP OR DELIVERY.



www.thehomeconsignmentcenter.com

SAN CARLOS
1123 Industrial (near Best Buy/Ross)
650-508-8317

CAMPBELL
930 W Hamilton Ave., Suite 190
408-871-8890

DANVILLE
1901-F Camino Ramon
925-866-6164

CORTE MADERA
801 Tamalpais Drive
415-924-6691

One-of-a-Kind Designer Furniture, Home Accessories 
and Jewelry...all at CONSIGNMENT PRICES!
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By Nicole Macuil | photos by Magali Gauthier

A utumn has finally arrived. With the 

advent of fall, many of us who enjoy 

entertaining start thinking about how to 

set the perfect Thanksgiving table. You want to 

make a great impression on your guests, so why 

not do something different?

TABLE SETTING TIPS
 Instead of a traditional orange tablecloth with 

pumpkins as a centerpiece, try something differ-

ent and colorful. We used a bright print that’s 

unexpected for Thanksgiving, but anchored it 

with earthy fall colors in the accessories.

Don’t overfill your table — you want to

be able to talk and see each other without too 

much in the way.

Candles are a great way to make any dinner

special. Use candles in warm fall colors (reds 

and oranges, amber, rich shades of brown). For 

a fun touch, incorporate some candles in shapes 

appropriate to the holiday, such as leaves or 

pumpkins.

If you want to go all out, gold or copper

silverware will hit the spot. Gold is elegant and 

will give your table an extra sparkle. Warm, 

rosy copper is a fabulous accent color to use 

during the fall; gold is great for year round.

Plate chargers give your table more dimen-

sion by elevating the plates. And for the plates 

themselves, whether you use your fanciest 

china, or holiday-specific dishes, it’s nice to 

stay away from your everyday plates and change 

it up. Patterns can be especially eye-catching.

Fresh f lowers are always better than fake

ones. You can easily make small arrangements 

using mason jars. If you’re making the napkin 

rings (see next page), add a raffia bow to your 

mason jars to complement them.

Your table is set to make an impression, now 

you just need your guests, good food and laugh-

ter. Happy fall! 

Nicole Macuil is the founder of  
wishesandwows.com, a party planning company.  
She can be emailed at fresita-nicole@icloud.com. 

Ringing in 
the autumn
Set a unique table for fall,  

plus get the family involved 
in a craft for your table

D O - I T - Y O U R S E L F

These fun and simple DIY napkin rings will give your table a personalized touch. See the next page for 
instructions.

(continued on page 14)
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DIY napkin rings
Give your table a personalized touch and get the 

whole family involved with these fun and simple DIY 

napkin rings.

MATERIALS NEEDED:
  one pack of shower curtain rings

  one pack of felt embellishments

  raffia or ribbon

  hot glue gun

D O - I T - Y O U R S E L F

2 Add your 

embellish-

ments. In this 

case, we opted 

for felt f lowers. 

Place a dab 

of hot glue on 

your ring and 

immediately 

put your f lower 

in place. Press 

down in place 

for about 15 

seconds until 

the glue has 

hardened.

3 For an extra touch, add an oversized felt ball to make 
a statement. Place a small amount of hot glue in the 

center of your f lower and immediately place your felt ball. 
Press it down for about 15 seconds.

4 To use the napkin rings as place cards, attach a rect-

angular piece of cardstock with a name written on it. 

Keep the piece of cardstock small, about 1” x 2”, hole punch 

it, and tie it to the napkin ring with raffia.

Experiment with different shapes and sizes of embellish-

ments to give your table a playful, personalized touch. H+G

1 Hold your shower curtain ring and glue one end of your 

raffia to any part of the ring. Continue to wrap around 

tightly until the ring is fully covered and you can’t see it any-

more. Glue the second end of your raffia string to finish.

(continued from page 13)
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MEYER APPLIANCE KITCHENS & BATHS   Family Owned Since 1946
861 E. El Camino, Mt. View, CA 94040  |  650-968-7866  |  www.meyerappliance.com

KITCHEN and BATH REMODELING

“ D E S I G N I N G  F O R  Y O U R  L I F E S T Y L E  I S  O U R  PA S S I O N .”

Meyer Appliance Kitchens & Baths

AWA R D  W I N N I N G  T E A M  S P E C I A L I Z I N G  I N  K I T C H E N  A N D  B AT H  R E M O D E L I N G  
B U I L D  W I T H  C O N F I D E N C E  W I T H  T H E  B E S T  D E S I G N  T E A M  AT  K I T C H E N  B Y  M E Y E R  

S E R V I C E  A N D  PA R T S  F O R  A L L  YO U R  A P P L I A N C E  N E E D S

$25 OFF
ANY PART, FOR ORDERS OVER  

$100 WITH A SERVICE CALL
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Call for FREE Design Consultation
650-595-9999
www.closetfactory.com

Scan
for Yelp
Reviews

CUSTOM CLOSETS | HOME OFFICES | PANTRIES | LAUNDRY ROOMS | GARAGES AND MORE...

©2014 Closet Factory. All rights reserved. CA Lic.#931740

www.facebook.com/closetfactory 
follow us: www.twitter.com/closetfactory

20% OFF
Plus FREE Installation
Some restrictions apply.

My Closet. 
My Home. My Style.  
My Budget. My Life.
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We are moving. 
I have one of the largest rug inventories in 

 
25 years

Now is the prime time to purchase! 
Come in

1495 West El Camino Real, Mountain View 

650.938.7846
www.rugcenter.com

SPECTACULAR 
MOVING SALE!

Big announcement for all of my customers!



Please visit www.HomePreservation.com and request a free evaluation!

www.HomePreservation.com
1178 Los Altos Avenue, Los Altos, CA 

888 844-0007
LIC. #782552

STEWARDSHIP

At HPS we believe HOME should be your 
refuge! A nurturing space, free of tasks 
and worry, where you and your family can 
breathe, live and re-energize. 
As stewards of your property, HPS works 
systematically to preserve and protect 
your home and deliver the pure enjoyment 
you expect and deserve from it. 
Stewardship is responsible and smart... 
and it’s how the nicest homes stay that 
way!

Please visit www.HomePreservation.com 
and request a free evaluation!

• Seasonal maintenance visits

• 260 annual tasks

• Tracking, managing, and reporting on 
all home maintenance/repairs

• Database of your home equipment

• 24/7 emergency support

•  
and remodeling

What we do:

Take back your 
weekends LIFE
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Yardzen uses photos and videos from clients plus satellite imagery to produce realistic renderings, like this one, of their designs for clients' yards. The renderings include 
what the recommended plants will look like at full maturity. Rendering courtesy of Yardzen.

by Heather Zimmerman

The landscape designer for a new 

backyard in Emerald Hills, 

near Woodside, has never set foot on 

the property. Instead, Jessica B. (who 

requested that her last name not be 

used) and her husband filled out an 

online questionnaire, took a cell-

phone video of their yard and found 

some examples of what their “dream 

yard” might look like. That informa-

tion, along with satellite imagery of 

their property, became the basis of 

the design for their new backyard.

The family worked with Bay 

Area-based Yardzen, which offers 

online landscape design, to create 

the plans for their backyard.

Jessica, a local doctor, said, “I 

have such a busy schedule — I often 

work 80 hours a week, my husband 

works full time as well, and we have 

a 2-year-old. The idea of finding 

time to call and coordinate with a 

contractor to come over and evalu-

ate our yard, design it, edit it, etc, 

felt like a huge hurdle.”

Where the online realm has long 

been successful in allowing users to 

easily shop for goods or get dinner 

delivered, more “hands-on” services 

like designing for home and garden 

renovation haven’t always translated 

as easily to doing it all online. But in 

recent years, even that has begun to 

change as more and more companies 

find ways around the “hands-on” 

hurdle, whether it’s employing 

advanced technology like satellite 

imaging or adapting a few elements 

of a more traditional model, but in 

a way that suits time-pressed and 

budget-wary consumers.

Jessica said that she had used an 

online interior design service before, 

so was open to the idea of using a 

similar service for the yard.

“We have a beautiful space that 

needs upgrading, and we wanted 

to make it more usable. We bought 

our first house earlier this year and 

wanted our yard to have a grilling 

space, fire pit and hang out area, 

and a place for our toddler to play. I 

had so many ideas for how I wanted 

the space to work, but don’t have 

the skills to create an actual design,” 

Jessica said.

Yardzen was founded by Peninsula 

native Allison Messner and her hus-

band, Adam, after a discouraging 

search for a landscape designer for 

their home in Calistoga following 

the 2017 Tubbs Fire. While many 

of their neighbors’ homes burned, 

their home was spared, but the fire 

destroyed their yard. Messner said 

they were surprised by both the 

scarcity of designers, perhaps due 

to the aftermath of the fire, as well 

(continued on page 20)

The ‘zen’ of home design on demand
ONLINE LANDSCAPE AND HOME IMPROVEMENT SERVICES CARVE OUT AN EXPANDING NICHE
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as the cost.

“The bids were tens of thousands 

of dollars for the design alone and 

having used online interior design 

services in the past, we put our 

heads together and thought there 

has to be a way to do this online 

without all of the overhead of oper-

ating a local landscape design or 

architecture firm.

We kind of reverse engineered the 

process and here we are,” Messner 

said.

Yardzen offers two design pack-

ages that run $995 for a partial yard 

to $1,495 for a full yard design, 

or a plants-only “botanical” pack-

age, around $500. The price covers 

the design — the cost of installa-

tion is handled separately, through 

contractors.

Yardzen designers expand upon 

customer-submitted information 

using satellite imagery to map their 

yards and create realistic 3D render-

ings of the proposed design, which 

show how plantings will look when 

they’re mature. The homeowners 

and designer review the plan, make 

any changes, and create a revision 

(one free revision is included in the 

price).

Messner tried out the process on 

her family’s own yard first. She 

said the 3D renderings gave her 

confidence, both in the design itself 

and their fledgling business. She 

said that now, sometimes real estate 

agents use the renderings in listings, 

to show that there’s an existing plan 

for what a home’s yard could look 

like.

Once the revision is finalized, 

the company refers homeowners to 

vetted local contractors to carry out 

the design, with Yardzen check-

ing in with the homeowner during 

the installation process and help-

ing to make sure the installation 

process goes smoothly. Although 

sometimes clients may choose not 

to tackle the installation all at once.

“A lot of our clients have never 

sought a design before, so they have 

historically just DIYed and they 

come to us feeling like their yard 

is very hodgepodge because they’ve 

been working on it kind of piece-

meal. So they’re excited to get a 

cohesive design once and for all. 

Maybe they don’t implement it all 

at once, maybe they do it in stages 

but even if they do it in stages, in 

the end they have a cohesive yard,” 

Messner said.

Homeowners seeking a contrac-

tor for home renovations or repairs 

can find a variety of online ser-

vices to help them track down 

the right contractor for the job. 

Contractor Connection is one such 

online service offered nationwide. 

It maintains a network of vetted 

contractors who can help upgrade 

or repair homes. Customers visit 

the website, choose the category of 

improvements they’re looking for 

and search for contractors based on 

their zip code. In the Palo Alto area, 

Contractor Connection can link 

homeowners to contractors special-

izing in everything from roofing to 

kitchen remodels to aging in place 

improvements.

“We aren’t a referral service. 

Contractors don’t just pay a fee 

to get referrals, they become part 

of that network,” said Contractor 

Connection U.S. President Lance 

Malcolm, who described the vet-

ting process for contractors as 

including not only a credentialing 

process but also requiring good 
Above and right: Paintzen's services include color consultation, interior and exterior 
painting and wallpaper installation. Photos courtesy of Paintzen.

Outdoor living spaces with fire pits and areas for entertaining are popular on the Peninsula, according to Yardzen founder 
Allison Messner. Rendering courtesy of Yardzen.

(continued from page 19)
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customer reviews.

The service, affiliated with 

Crawford & Company insurance 

claims management company, has 

been operating for more than 20 

years. In that time, Malcolm said, 

customers have grown savvier.

“Whatever their need is, we’ve 

seen that property owners are more 

sophisticated in what their options 

are, they have a higher level of 

expectations when it comes to level 

of communications, the timeliness 

of repairs, quality of work done 

on their property,” he said. “They 

want to know, ‘Is the cost fair and 

reasonable?’” 

In instances where there is a 

change in the scope of work, or 

fixes needed, homeowners do need 

to consult with their contractor. But 

that said, the service does monitor 

the progress of a project.

“We are not a general contractor, 

but we are there to provide customer 

service. We do monitor the time-

line. The contractors are confirm-

ing what their timelines are. It’s like 

three people riding in a car together 

— Contractor Connection is sitting 

in the backseat,” Malcolm said. 

Ongoing trends in the types of 

services that homeowners are seek-

ing include kitchen and bathroom 

renovations. Malcolm also noted it’s 

more common to see homeowners 

buying older properties and looking 

for contractors to update them.

Online painting service Paintzen 

(no affiliation with Yardzen) tackles 

one of the finickier elements of 

home improvement with a service 

that helps homeowners select paint 

colors and hire a contractor to pull 

off the job. Paintzen offers interior 

and exterior residential painting, as 

well as wallpaper installation, cabi-

net painting and color consultation. 

The company, founded in 2013, 

has been offering services around 

the Peninsula for about three years. 

Paintzen’s model focuses equally 

on the design and execution of the 

project.

Handling the painting process 

remotely had particular appeal to 

now-local resident Andrew Klug, 

who was trying to prep an apart-

ment in the Bay Area ahead of a 

cross-country move.

“It seemed like an interesting 

approach because you can get an 

estimate very easily from them 

online. I started trying to get esti-

mates from other contractors in the 

area. I couldn’t even get an estimate 

because they wanted to come and 

visit the place and I was living 

in New York, so just getting an 

estimate was super complicated,” 

said Klug.

Klug said the couple estimates he 

was actually able to get were “three 

times more expensive” than what 

Paintzen quoted him. He also said 

that he was happy with the work 

completed by  Paintzen and the 

surprising speed with which the 

contractor pulled it off: 10 hours to 

paint the full apartment.

“Quick isn’t always good, but this 

was quick and impeccable,” he said, 

including some delicate “cutting in” 

work.

San Mateo homeowner Noemi 

Cordova hired Paintzen to wallpa-

per her guest room. Though there 

was an initial hitch, the job still got 

done on time. 

“The picture sent in didn’t cap-

ture the wall and it took extra work 

to apply the wallpaper,” Cordova 

said, noting that the two contractors 

working at her home quickly adapt-

ed, getting the tools they needed to 

finish. “They rearranged their time 

in order to complete the job. The 

quality of the work was great too.”

Similar to Yardzen, Paintzen cli-

ents fill out an online questionnaire, 

and after receiving a color consulta-

tion, clients are mailed color sam-

ples and work with a project advisor, 

a process that offers little touches 

of a more traditional “hands-on” 

model, except that all project plan-

ning and advising is done remotely. 

Also, much of the process depends 

on using the company’s proprietary 

algorithms, for everything from 

color matching to determining the 

correct amount of paint.

“This is a big project for most 

people, whether or not it’s one room 

or an entire home. It’s a very per-

sonalized experience and we’re not 

all color experts, particularly myself. 

I come from a tech background and 

artistic abilities are not in my skill 

set. That’s why we wrote the for-

mulas for people like myself,” said 

Brian Haley, Chief Product Officer 

for Paintzen.

Once the details of the project are 

confirmed — paint choice, scope of 

work, desired dates, the company 

provides a quote that includes labor 

and paint cost. Haley noted that the 

company’s algorithm will also track 

down the right local contractor for 

challenging surfaces like popcorn 

ceilings or stucco.

“People are used to having some-

one come and do a walkthrough in 

their home based on price. We don’t 

need that based on the data we have. 

Following formulas and algorithms 

that are industry-standard ensures 

that we know that this project can be 

executed in this timeline with this 

exact amount of paint,” Haley said.

Paintzen also offers a tool to 

match the colors in a particular 

photograph. Although Haley said 

that many homeowners use this tool 

to match photos of “inspiration” 

rooms or ensure that their new paint 

color matches a couch, for instance, 

some users have gotten creative. 

“One homeowner used a photo of 

an orange cat,” Haley said. H+G

Home & Real Estate Editor Heather 
Zimmerman can be emailed at 
hzimmerman@paweekly.com.

H O M E  &  L A N D S C A P E  D E S I G N

IF YOU’RE INTERESTED
See Yardzen’s landscape design 
packages at Yardzen.com. 
Search for a contractor at 
ContractorConnection.com. Find 
Paintzen’s services at Paintzen.com.



WHAT’S NEW WITH THE GENIE?

Building envelope testing and evaluation using diagnostic equipment such
as infrared cameras, blower-door and duct-pressure tests.

Instant savings with installation of six LED bulbs, an advanced power strip, 
water-saving devices and more for free during your House Call.

The City of Palo Alto Utilities Home Efficiency Genie recently 
won the American Public Power Association’s (APPA) 2019 
Energy Innovator Award for its success as a customer 
service inspired, residential utility efficiency program.  
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Our newest Genie Express feature provides an “on the spot” estimate for 
efficiency upgrades to your home, like attic, wall and floor insulation. 

A Genie House Call now includes:

Contact us today to improve the comfort and efficiency of your home.

Email: advisor@efficiencygenie.com Phone: (650) 713-3411

For a limited time, receive a full refund of your Genie House Call price 
paid (up to $149) when you complete a qualifying home efficiency 
improvement within 90 days of your in-home assessment.  



We Know Locks... Inside and Out!
We are your residential lock specialists. 
Whether it’s a new lock installation or a repair of 
your existing lock – 1st Lock is your local expert.

650-964-4040
905 North San Antonio Road

Los Altos (between Sherwood & El Camino Real)

Gary@1stLock.com
QUALITY • INTEGRITY • EXPERIENCE

Locks Repaired – all brands, types, ages 

Locks Rekeyed – keep your existing hardware 

Installation – deadbolts, handle sets, smart locks

Replace – tarnished & out-of-style entry sets

Multi-Point Patio/French Door Locks – repaired, serviced 

Medeco Locks – pick proof, keys that can’t be copied 

Pushbutton Safes – convenient, secure, elegant

Gate Locks – push button convenience, privacy, security 

Smart Locks – use your smart phone to allow access

LOCKSMITH LICENSE LCO4354
CONTRACTORS LICENSE 901913

Commercial • Residential

WWW.1STLOCK.COM

Combination Fire and Burglary Safes

and locking and relocking devices these 

storing and accessing jewelry convenient.

Deadbolts
The lock is operated with 

(known as a single cylinder 

.

Key In Knob & Lever Locks
There is a single latch on the thin 
edge of the door. The latch is 

door is open.

Mortise Locks
The lock is a 

the inside lever or 

is known as egress 

High Security Locks-Medeco

very high tolerances to prevent 
picking and physical attacks with 
tools and force.

See Our Yelp Reviews



24  |  HOME + GARDEN DESIGN  |  FALL 2019

Welcome to the Midpeninsula.
Now stay connected.

Palo Alto Weekly, The Almanac and Mountain View Voice  
are the most valued and trusted source  

of local news in the area.
Let our award-winning team of journalists keep you connected  

to life on the Midpeninsula with breaking news,  
arts & entertainment, sports and Town Square

PaloAltoOnline.com AlmanacNews.com MountainViewOnline.com
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by Heather Zimmerman

On a warm summer morning at 

the Filoli estate in Woodside, 

an array of potted orchids dotted 

the tables in a sunlit meeting room 

at the visitor center. One speci-

men sat atop an inverted pot on 

one of the tables in the center of 

the room, the better to display its 

two curly, bucket-shaped blooms, 

spotted and almost golden in color, 

hanging over the side of the pot. 

Seated around the orchid, a small 

group of judges conferred over the 

plant, frequently consulting their 

laptops and writing notes on sheets 

of paper. Throughout the morning, 

judges shuttled various specimens 

to the center tables from hold-

ing areas along the walls. Visitors 

milled around the room, admiring 

the flowers awaiting their moments 

in the spotlight.

This process unfolds each month 

during the American Orchid 

Society Judging (AOS) event held 

at Filoli.

“It’s a team sport,” joked Amy 

Jacobsen, a hobbyist orchid grower 

and an accredited AOS judge. 

But it’s true in a way: Each team 

of judges — two teams, with a 

minimum of three judges per team 

— must score the plants, which 

Jacobsen said sometimes leads to 

easy agreement, and other times, 

contention. Each team captain 

chooses one bloom on the plant 

that the team will examine, so that 

everyone on the team is evaluating 

the same thing.

Since January of this year, Filoli 

has served as a judging site for 

the AOS’ Pacific Central Judging 

Center region, one of 26 such judg-

ing regions in the United States. 

The Pacific Central Judging 

Center encompasses the Bay Area, 

with two other judging sites in 

Oakland and San Francisco.

“We liked Filoli because it has a 

reputation. They have the gardens, 

and they have a public outreach 

aspect,” said Jim Heilig, one of the 

AOS certified judges who regular-

ly comes to the Filoli event. “The 

people who are visiting the gardens 

are often also interested in orchids, 

so it’s provided a really nice oppor-

tunity for us to do outreach.”

Though the judges are all 

experts, visitors don’t need to 

know anything about orchids to 

enjoy the event. In fact, it seems an 

ideal spot for anyone interested in 

learning more about the flowers. 

Dropping by a judging can offer a 

chance to not only see some beau-

tiful, unusual blooms, but also, 

for anyone with a question about 

growing orchids, chances are 

excellent that they’ll find a knowl-

edgeable answer here. Training to 

become an AOS certified judge 

works out to roughly a 7-year pro-

cess — and it’s all volunteer.

Heilig, a horticulturalist who 

got his start judging at the Great 

Lakes Judging Center in Ann 

Arbor, Michigan, described 

a lengthy training, which kicks 

off with a six-month period of 

observing monthly judgings, then 

three years as a “student” attend-

ing judgings, doing homework and 

presentations. Following that are 

about three more years as an asso-

ciate or probationary judge before 

finally receiving full accreditation.

“One major portion is learning 

the process — there are different 

judging systems in the world — 

and then also learning the plants. 

You can’t really get that far looking 

at books or online. you can get 

some of it from there, but seeing 

This Sarcochilus Kulnura Taser "Sebastian" exhibited by Kevin Hill is an award-winning specimen. Photos by Chaunie Langland.

A test of petal
MONTHLY ORCHID JUDGING AT FILOLI OFFERS A 
CHANCE TO SEE EXOTIC BLOOMS AT THEIR BEST

(continued on page 26)

F L O W E R  F A C T S
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SAFE & HEALTHY TREES

Tree Pruning and Removal • Tree & Shrub Fertilization 
Large Tree Planting/Replacement • Stump Grinding
Tree & Shrub Maintenance Programs AvailableProtect Your Investment with 

PROFESSIONAL TREE CARE

Free Estimate and Garden Consultation with a horticulturist.

Call  650.361. 1414 • www.masterpiecegarden.com

CELEBRATING

25
YEARSO

F BUSINESS IN THE BAY A

REA

CA Lic# 696959

the plant, discussing it, observing 

it makes a big difference,” Heilig 

said.

For all the natural beauty on 

show in the room, it actually takes 

a lot of data to properly judge an 

orchid. Rather than comparing the 

plants in the room to each other, 

as a newcomer might expect, the 

judges compare species to species, 

relying on a trove of detailed docu-

mentation from AOS, including 

photographs and descriptions, of 

previous prizewinning plants of 

the same species. The prizewin-

ners at each judging session, when 

there are any, will be thoroughly 

documented and photographed to 

add to this data.

“The documentation compares 

plants all over the US, as well 

as plants over time. Comparing 

species to species helps you set the 

standard for what’s excellent,” said 

Jacobsen.

On this day, Jacobsen and her 

husband, Ken, had brought several 

specimens to the event, so they 

weren’t at the judging tables.

In the Bay Area orchid commu-

nity, it’s not unusual for judges to 

submit plants, but judging is done 

blind, and those who bring plants 

don’t participate in the judging 

rounds.

“We do get a lot of orchid Society 

members show up throughout the 

year. Many are hobbyists who are 

just doing it for fun. It’s a range of 

different people,” Heilig said.

For orchid hobbyists, these 

events are an opportunity to 

share their love of orchids with 

other hobbyists, see what others 

are growing and brush up their 

knowledge.

Though the specimens on show 

at judging events tend to be con-

siderably rarer than those orchids 

it’s so easy to buy on impulse at the 

grocery store, Jacobsen said that 

such initial purchases helped put 

some of those present on the road 

to a more serious hobby. And she 

shared words of encouragement for 

any novices intimidated by a hobby 

in which there’s so much to learn: 

“We kill orchids all the time. How 

would you know how to grow 

them if you didn’t kill some?”

Clearly, Jacobsen learned a lot 

from those sacrificial orchids. 

Three of the specimens she brought 

on this day won awards. H+G

Home & Real Estate Editor 
Heather Zimmerman can be 

emailed at hzimmerman@
paweekly.com.

F L O W E R  F A C T S

(continued from page 25)

IF YOU’RE INTERESTED
American Orchid Society 
judging events take place the 
third Saturday of each month, 9 
a.m. to noon at the Filoli Estate, 
86 Cañada Road, Woodside. 
paccentraljc.org 

Jim 
Heilig's 
Habenaria 
carnea 
v. nivosa 
"Tuscola" 
received 
an award 
at a recent 
judging 
event. 
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Sterling Custom 
Upholstery
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PER SERVICEAWARD

Angies List
2015
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Old Becomes New

FREE LOCAL PICKUP & DELIVERY FREE  •  FREE CONSULTATION

BEFORE AFTER Ask about our $92.50 Labor 
Special & Other Specials

1243 W. El Camino Real, Mountain View
(At Miramonte – behind Baskin-Robbins)

650.961.8700
www.SterlingCustomUpholstery.com

Lic. 602048
We’ve painted some of the

MOST BEAUTIFUL HOMES
on the Peninsula.

Beautify, Protect and  
Preserve your Most  

Important Investment

Quality Interior and  
Exterior Painting  

Residential and Commercial

For A Prompt Estimate Please Call: 

(650) 321-9302

Visit Us On The Web At:

www.stanfordpainting.com

Family Owned since 1988

Protect Your Family -  
We’re Lead Safe Certified

5-Year Warranty

Free Estimates
Stanford Painting is not affiliated  

with Stanford University
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by Jack McKinnon 

We gardeners are a different 

type of people. We don’t 

mind a little dirt under our nails, or 

being alone for a good part of the 

day. Sometimes we even enjoy the 

hot sun beating down on our back 

as we bend over pulling weeds and 

picking snails off of the plants. In 

the way, it’s a lonely vocation. We 

know what we have to do, how to 

do it, and just want to get it done. 

Often, we don’t want to be told 

what to do. Some of us are even 

artists.

Come fall, or autumn if you’d 

like to call it that, we have already 

started harvesting and often find 

we have more than we need for 

our own personal use. Coming out 

of seclusion we mingle with other 

gardeners, sometimes trading 

flowers for vegetables or vegetables 

for f lowers.

We go to the farmers market 

and look closely at all the different 

booths. And many conversations 

will begin new 

friendships. It may 

start with a dis-

cussion of gophers. 

Or “how did you 

get such good 

looking potatoes?” 

And often the 

answer will be “good compost,” or 

“a secret organic fertilizer recipe.”

There are many things that 

gardeners understand that non-

gardeners don’t. Knowing the feel 

of the soil when it’s just right. 

Being able to tell just by looking 

at the plant that it has too much or 

not enough water. Smelling fungus 

in the root system and knowing 

that that plant is not going to 

recover. Having a whole conversa-

tion just naming plants with their 

Latin names and maybe making 

observations that are often missed. 

Gardeners are unique, they mix 

best with other gardeners. 

This season’s gardening tips will 

give gardeners just starting out 

some key ways to speak and act 

like a real gardener, and real gar-

deners an appreciation for what 

they already are.

Go to farmers markets and talk 

to the farmers about something 

interesting in their booth. They 

love to talk about their produce 

or f lowers.

Learn some Latin names of 

plants. Usually the genus and 

species of a plant will get you 

into conversation. Many very 

good gardeners only know the 

common names of plants. If you 

learn Latin names you’ll also 

learn many common names and 

you’ll be able to hold a conversa-

tion with somebody else who 

knows both or doesn’t.

Clean up the garden. Whether 

you’re growing a f lower gar-

den, an ornamental garden, an 

evergreen garden or a vegetable 

garden there’s plenty to do. 

Having spent a couple days in 

your garden cleaning up, you’ll 

have plenty to talk about with 

other gardeners who have been 

doing the same thing in their 

gardens. And this will almost 

inevitably lead to a conversa-

tion about what is going to be 

planted next.

Make a new f lower arrange-

ment every week for your 

house. If you have more than 

three rooms, make two f lower 

arrangements. 

As f lowers in your garden 

decline, it’s very possible to get 

f lowers at the farmers market 

that you can dry. Use the dried 

f lowers for arrangements in the 

winter.

Surprise a friend with a little 

gift on their doorstep. A squash 

and a couple tomatoes with a 

little bouquet is always welcome.

Try to garden with somebody 

else at least every other week. 

You can invite somebody over 

and have lunch after doing some 

cleanup and pruning. This is a 

wonderful time for conversation.

Get to know a nursery person or 

two. They can be very helpful 

when it comes time to buy your 

next selection of plants. They 

are often gardeners themselves 

and have many stories not only 

from the nursery but from their 

own gardens.

After cleanup in the garden, it’s 

time to till and plant cover crops 

or think about what to grow in 

the winter. Watch the nurseries 

for when they get new inventory 

but be sure to plan before you 

buy. Also collaborate with other 

gardeners that you know. Often 

they have extra plants and you 

may too. It’s good to share.

Good gardening. H+G

Jack McKinnon is a garden 
coach and worked in the Sunset 

Magazine Gardens for 12 years. He 
can be reached at 650-455-0687.

A garden variety
THERE'S A LOT TO LOVE ABOUT AUTUMN GARDENING 

FOR NEWBIES AND EXPERIENCED GARDENERS

G A R D E N  T I P S

Whether you're a new gardener or a seasoned one, there's a lot you can learn from 
visiting farmers markets and chatting with the farmers there. Weekly file photo.

As summer squash or tomatoes finish out their seasons, share your extra produce 
with neighbors or friends. Weekly file photo.

Jack McKinnon
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GREGORY DEANE STUDIO
4075 Transport Street, Palo Alto, California 94303  |  By Appointment  |  650.424.1970  |  office@gregorydeane.com
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Menlo Park
650.326.9661

www.flegels.com

Interior Design & Distinctive Furnishings

Interior Design by Marci Krause
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Art For Your Floor

Exquisite beauty, lifelong quality, truly one of a kind.
650.327.5040  |  STEPHENMILLERGALLERY.COM  |  MENLO PARK



 “Painter’s All Star” by Gordon Smedt 48” x 72” oil on canvas

24 N. Santa Cruz Ave. Los Gatos, CA 95030    |    408.402.5922    |    whitneymodern.com 

Upstairs across from the Apple Store in Los Gatos
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